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Professor Stephen Hawking 
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a key for repainting alloy wheels in just under three minutes! 

www.smartwheelrepair.com | www.youtube.com/vixensurfacetreatments

VIXEN SURFACE TREATMENTS LTD. 73 Jay Avenue, Teesside Industrial Estate, Thornaby, 
Stockton-on-Tees, TS17 9LZ.

Telephone: 01642 769333 | email: info@vixen.co.uk 

PAINT CALCULATION 
CHANGES EXPLAINED
Audatex has issued a statement to clarify the updates.

paint labour and material costs.

IBIS 2018 IS GERMANY-BOUND

Discounted tickets are available until 12 December 2017 at the early bird booking rate of 

including presentations and audio links. 

‘I ti ithi t diti ’

shining and so far this ‘winter’ I can only 
remember a hint of seasonal weather. 

but just another indicator that dependency on 
historic trends does not cut it anymore – and 
our industry is a perfect example.

‘reinvented the wheel’ when it comes to 

service provision. 

the supply chain too – what were once very 

with innovative new approaches to market.

All this movement can prove a challenge yet 

plenty of businesses who view it as positive 

lucrative times.

a little more of the same… if not a lot more.

season.
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NEWSUPDATE

3
The number of 
new Fix Auto 
franchisees to 

join the network 
in November

FIX EXPANDS UK 
NETWORK
Fix Auto UK has announced another addition to its 
bodyshop network in Scotland with the launch of Fix 
Auto Fife.

Paul Paton, owners of Fix Auto Perth, bought RB Bruce 
Coachworks earlier in the autumn. They have since 

repair centre, which already holds vehicle manufacturer 
approvals for Vauxhall, Suzuki and Chevrolet and repairs 
up to 2,000 vehicles annually. Further investment plans 
are already underway.

Portsmouth owners Terry and Chris Clemens are 
investing £260,000 to develop a new site on the Isle of 
Wight. It’s hoped that Fix Auto Fix & Go Isle of Wight, a 

In addition, Fix Auto has added to its Welsh coverage 
by naming D Sims Crash Repair Centre as its latest 

than 2,000 vehicles each year.  

SIX OF THE BEST 
Six new apprentices are ready to launch their new career 
with AW Repair Group.

In partnership with AutoRaise and Emtec Training, the 
youngsters – Harvey, Charlie, Jack, Ryan, Joshua and 
Leon – follow in the footsteps of Georgie, Kane and Joe 
who are now year two and three apprentices with AW 
Repair Group.

The 16-19 year olds will be training in a variety of 

skilled apprenticeship trailblazed by AutoRaise and now 
government approved.

repair centre at Sleaford has been appointed to the 

approved repairer in Lincolnshire.

MAKING A MOVE
C&D Services (UK) Ltd has invested more than £1m in a 

is now fully operational with 17 vehicle manufacturer 
approvals, along with BS10125 accreditation.

followed as the business continued to grow, culminating 

Steve said, ‘I would like to say a huge thank you for all 
those that have helped make this happen. This is a very 
proud time for C&D Services UK Ltd.’

AUTORAISE HEARS 
RALLYING CALL
with the REAL Rally and that registrations for the 2018 
event are now open.

for a three-day tour of north Wales, taking an overnight 
stop at four-star hotels in Portmeirion and a second 
night in the historical town of Chester. An initiative of the 
Essex-based children’s charity, REAL – the Ethan Rees 

the funds raised by the industry will support activities to 
directly address the skills shortage.



P

Colorvation is a unique, comprehensive, 
user-friendly approach to vehicle 
refinishing featuring the most advanced 
digital color technology available. Based 
on our innovative tools, Automatchic™ 
and MIXIT™, AkzoNobel’s digital platform 
brings measurable improvements for 
your business – greater accuracy, 
greater efficiency and ultimately,  
greater profitability. 

Are you ready to give your business 
the digital advantage?

To find out how Colorvation can give  
your business the edge, contact one of 
our digital color experts today, and visit  
www.colorvation.com.

Email: ukcustomersupport@akzonobel.com

Call: 01235 862226
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GEMINI ACQUIRES 
DUDDINGSTON
Gemini has acquired Duddingston Coachworks in 
Scotland, which will now become Gemini Edinburgh. The 
new bodyshop will take the total number of Gemini sites 

venture into Scotland.

David Sargeant, managing director of Gemini ARC, said, 
‘For us to expand into Scotland is exciting and it puts 

IN BRIEF
Aviva plc has reached an agreement to acquire 
Irish insurer Friends First Life Assurance 
Company dac for a cash consideration of €130m. 

Ben’s vintage and classic vehicle tour of Ascot and 
Windsor Great Park raised over £6,000.

Autoglass Specials has become the exclusive 
provider for vehicle glass repair and replacement 
services to ground support equipment (GSE) 
supplier TCR UK. 

Google’s imminent Mobile First index will see 
websites ranked on the mobile version of their 
webpage, rather than the desktop version.

Used vehicle database Cazana.com has received 
investment totalling £1.75m to continue its rapid 
growth trajectory.

Mercedes-Benz has been recognised at this year’s 
Princess Royal Training Awards for its dedication to 
training and skills development.

high net worth customers.

Chancellor Philip Hammond has allocated an extra 
£2.3bn for the research and development of new 
technologies in his Autumn Budget, with a further 
£540m supporting the growth of electric cars.

VW apprentice Rhys Hider from Summers Motors 

Mirka UK has named Steve Smith as national sales 
manager.

Ralf Maurer is the new managing director at PE 
Automotive GmbH & Co KG. He becomes chairman 
on 1 March. 

Fix Auto UK has appointed Paul Siemonek as head 
of key accounts and Paul Smith as key account 
manager, while Simon Nash will oversee Fix Auto 
franchisees in the south east of England. Also, Fix 
Auto UK has appointed Michael McLaren to the 
newly created position of head of operations.

Domenico Mariconda has joined the FMG board as 
sales and marketing director.

The Warranty Group has named Damian Tyler as 
head of business development for its automotive 
division. David Robertson joins as business 
development director in Scotland and Northern 
Ireland, while Philip Nelson becomes business 
development director in northern England.

Cazana.com has appointed Rupert Pontin as director 
of valuations.

CitNOW has appointed Ollie Parsons as UK head of 
sales and client services.

APPOINTMENTS

NEWSUPDATE

For us to expand 
into Scotland 

is exciting and 
it puts Gemini 
firmly on the 

map

400%
The rise of EV 

and hybrid 
vehicles in the 
last five years

GOVERNMENT 
BACKS EV 
REGULATION
A new clause is being added to the Automated and 
Electric Vehicles Bill which will require government to 
bring forward regulations for technicians working on 
these vehicles.

This will ensure they are properly trained, accredited and 
licensed to carry out repairs and maintenance.

The amendment follows evidence from the Institute of 
the Motor Industry (IMI), which cited a 400% rise in the 

years and pointed out the dangers of working on them 
without the proper training. 

Steve Nash, chief executive at the IMI, said, ‘The IMI’s 
campaign, which is backed by businesses and experts 
across the sector, has been underpinned by a new 
research report that presents the case for regulation 
around the dangers of technicians repairing and 
maintaining automated and electric vehicles without 

SOPP BOARDS AGL 
BANDWAGON
Activate Group Limited (AGL), the insurer solutions, 

Peterborough-based Sopp Parts is joining the group.

AGL is bringing together skilled service providers to 
support a growing nationwide customer base of clients 

sector. The purchase of a shareholding in Sopp Parts 
follows recent acquisitions of Car Repair Network, 
Sopp+Sopp and Vigilance, plus an investment in RVM 
Assist. Cleo Darler has been named as managing 
director for Sopp Parts. 

investment supports our strategic plan and I’m delighted 
to welcome Cleo to the group. Her in-depth knowledge 

well placed to understand the current and future needs 
of the Sopp Parts customer base.’



 BODYSHOP DECEMBER2017 9

NEW TRAILBLAZER 
STANDARDS IN PLACE 
BY ‘FIRST QUARTER’ 
New single-skilled trailblazer apprenticeship standards in MET, panel 
and paint have been published by the Institute for Apprenticeships.

assessment plan, MET Technician, has been submitted to Ofqual, 

assurance body. Due to review cycle timing, this means submission of 
the assessment plan to the IFA will be delayed until January and the 
development group will use this time to enhance the Panel and Paint 
assessment plans ready for submission in a similar timeframe. 

apprenticeship standards continue to be used.

Tom Hudd, single discipline Trailblazer chair said, ‘This success is a 
direct result of industry-wide collaboration while working with the 
various government agencies. From the early days when we met with 
the DFE at Westminster to gain approval to proceed to more recently 
working closely with our relationship manager to improve 

with all involved. This has been a long journey for all individuals 

in this regard.’

REVIVE’S SUCCESSFUL 
SOLENT CROSSING
Ryde local Josh Willis, the business opened in September and is 

[on the island]. Revive! is very popular on the mainland, and together 
with my business partner Keith Betteley we saw the opportunity 
to set up Revive! Isle of Wight here. We are already working with 
several of the main dealerships and the diary is almost fully booked.’

Mark Llewellyn, managing director of Revive!, said ‘We are 

the highest level of service to our customers. We have been wanting 
to have a presence on the Isle of Wight for some time, but were 
prepared to wait until we found the right franchisee. In Keith and 
Josh, we have the perfect match of business acumen and ambition.’

The training provided them with the 
knowledge and understanding of the new 
body structure and the technical ability 
required to repair the vehicle correctly. To 
bring the training to life we, in association 
with our Bodyshop Training Partner ITAS, 
developed a three dimensional model, where 
all the body parts are colour coded according 
to the tensile strength of the steel. The 
bodyshell has also been designed so that 

panels thereby enabling them to gain a better 
understanding of the internal structure of the 
bodyshell and parts that cannot be viewed 
until the outer panels are removed. 

within the process; the second was how to 

impart this information to our customers 
and stress the importance of bringing their 
vehicle back to the Honda Network, thus 
ensuring their vehicle is repaired correctly 
following an accident. 

which, we believe is one of the strongest 
forms of media available. Therefore, we 

advanced technology within the New Honda 
Civic, and why it is important for them to 
bring their Honda back to an approved 
Honda facility.  

• What makes the New Civic special? 

• Why go to a Honda Approved Bodyshop? 

In May 2017 the Honda Approved Bodyshop Network embarked 
on a journey; a journey of knowledge, training and understanding 
of the new 10th generation Honda Civic.
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UBER INVESTMENT
Uber is understood to be on the cusp of agreeing a 
multi-billion pound investment to fuel expansion and 
further investments in technology – which could include 

lead to a corporate restructure and see a share listing by 

TESLA TRUCK’S 
SURPRISE PACKAGE

Roadster that will be ‘the fastest production car ever 

The Tesla boss then stunned guests by also unveiling 

PAINT PARTNERS?

discussions’ since the end of October over a ‘merger of 

Nippon Paint, is Japan’s biggest paint supplier and 
39% owned by Singapore-based investment company 

through the creation of two focused, high-performing 

AUTONOMOUS 
TIMELINE SET
Chinese internet giants Baidu has said it will release level 

cars, with level four autonomous vehicles expected to be 

Baidu has outlined a roadmap for its line of self-

connectivity features along with the internet giant’s 
DuerOS voice assistant, with plans to produce one million 

collaborate on a cloud-based ecosystem of products and 

INTERNATIONAL 
NEWS

Driving a 
gasoline sports 
car is going to 

feel like a steam 
engine with a 
side of quiche

£7.6bn
The amount of 
extra funding 

secured by Uber



www.audaenterprisegold.co.uk

Introducing Audaenterprisegold 4.0 the next 
evolution in our technology, saving time, improving 

Audaenterprisegold our industry leading intelligent estimating  
and management platform, is built on a foundation of over 35 years  

of data covering over 98% of the vehicles on the road today.



“I’m a professional and I’m ready for the future. I use my 
specialist skills with the efficient products that come as standard 
when you have Standox as a partner.”

Our recipe for success is simple: innovative product systems and efficient 
application techniques, such as One Visit Application, offer outstanding quality. 
Developed and made in Germany.

QUALITY MEETS EFFICIENCY.

www.standox.co.uk

An Axalta Coating Systems Brand
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Tina Chander, employment lawyer at leading UK law 

later down the line.’

Alcohol

Christmas gifts: choose wisely...

Finally…

THE

To lessen the risk of party-related issues occurring, 

potential for problems and then take the following 
steps:

As the end of the year approaches, excitement in the workplace can begin to build as the 
countdown begins to Christmas festivities. However, these events can and have been known to 

Here, we seek the advice of an expert.

PREVENTING ANY 
CHRISTMAS CRACKERS
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A new white paper from Mediaworks called Driving 
Digital: the Digital Forecast, has outlined the key digital 
trends impacting the automotive industry now and in the 
future. 

It revealed that 46% of potential car buyers use their 
smartphones during the purchasing process, with 71% 
of digital interactions taking place on the platform. If 
you are neglecting your brand’s mobile presence, you’re 
essentially limiting how visible your brand is. 

Google has announced the imminent launch of its new 
Mobile First algorithm, which will see websites ranked 
on the mobile version of their webpage, rather than the 
desktop version. If your website is not mobile friendly, 

The paper also found that almost all (97%) car buyers 
research potential vehicles online before even visiting a 
dealership. Put this in the context of a bodyshop and the 
same rules apply. It’s important that your brand creates 
the type of content people are looking for in the correct 
format. Despite work providers typically directing a large 
segment of work to bodyshops, there is a great chance 

important to ensure that you have useful content about 
your business available online. 

Businesses can further establish what potential buyers 
are searching for through keyword research and create 
in-depth content based on this. Experiment with 

buyers. Why would it not do the same for your business? 

The popularity of YouTube adds further support to the 
value of video as being an essential part of the car 
buying process. Research by CitNOW has found that 
using video can extend the reach of a dealership by up 

helpful. 

prioritises awareness, personalised campaign videos 
have become increasingly popular. Expected to account 
for half of social media spend in the UK by 2018, it 
comes as no surprise that 61% of businesses currently 
use video as a marketing tool. 

Further content marketing initiatives that have proven 
successful include infographics, blog posts and white 
papers. It is important to remember that when it comes 
to content marketing, it is less about the sale and more 
about the story. Due to this, businesses should aim to 
create engaging, personable and shareable content that 

about an accident of interest to people or would they like 
to know more about the story behind your business? 
Make it personal.

The paper also found that when researching a car 
purchase, customers consider 14 brands initially, before 
whittling them down to six. The same ‘decision making’ 
process applies for anyone researching online – be sure 
you stand out for the right reasons.

Not surprisingly in this age of peer-to-peer, 84% of 
people trust online reviews as much as a personal 
recommendation. It takes under 10 reviews for 90% of 
customers to form a negative opinion, so if your brand 
has poor online coverage, it could hinder success.

Online reputation management can help. Monitor the 
conversation around your brand online, and create social 
accounts to respond to any issues customers may have. 
Promote positive content about your brand to counter 
negative sentiment. 

Not only does social media allow for rapid responses 
to consumers, but it is also imperative in creating a 
personable dialogue behind brands, which ultimately 
serves as a central platform to communicate videos and 
other forms of digital content.  

TAKING 
ADVANTAGE OF 
DIGITAL TRENDS 

With the UK’s car market witnessing a slight downturn in 2017, technology playing an ever 
increasing role and the unveiling of plans to ban the sale of both diesel and petrol cars and vans 
by 2040, the industry is unquestionably facing a major shake-up. So how can businesses begin 

DIGITALMARKETING



SATA UK Ltd 
2 Enterprise Court • 15 Studlands Park Avenue 
Newmarket, Suffolk, CB8 7EP 
Phone: 0845 603 7085 • Fax: 0845 603 7086 
E-mail: infouk@sata.com • www.sata.com

For more information, please watch our 

product video at www.sata.com/rps

Occasionally during the paint process the material cup 

may accidentally knock into the vehicle or panel stand. 

Due to the robust threaded connection between the cup 

and the lid, any chance of the cup becoming 

detached is avoided, as is the chance to 

spill paint.

SATA®RPS™ – THE ORIGINAL

BENDABLE CLEAN SAFE CUP SYSTEM

#03
RPS Benefits
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A rising chorus of voices is warning against the 

their services to suit what they want rather than what 

INSURERS NEED TO 
WIN THE GAME OF 
ROBOT WARS

and move the insurer from a negative to a positive in 

The Future of General Insurance 2017 was held in London at the start of 
November, when innovation was the key theme – and particularly the role that 
AI and robotics will play going forward. bodyshop
out more.

INSURANCE

The people with 
the cleverest 

robots will win. 
If the traditional 
insurance world 

doesn’t take 
hold of this 

technology it will 
get gobbled up.
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regular, intimate moments with customers that are not 
intrusive, but useful to them and not always to do with 
a claim. Introducing this gives customers more reasons 
to engage with us regularly, and we’ve seen customers 
deepen their level of service with us as a result.’

Installing sensors in the home and notifying the 
customer before a drip becomes a leak is just one 
simple solution.

new relationship between insurer and customer. He 
admitted that the insurance industry is among the least 
trusted industries out there, but believes that could 
change if they positioned themselves in a more positive 
space of the customer’s life. 

However, the Internet of Things (IoT) is double-
edged sword and brings a range of new risk. Those 
monumental – and legitimate – worries of Professor 
Stephen Hawking and Elon Musk might be too broad 
for insurers to face down on their own, but they have 
other issues to contend with. Clare Lunn, director of 
fraud, LV=, warned that the IoT creates a number of 

process. She points out that with three billion people 
in the world already connected, and 90% of the UK 
population, the scale of the threat should not be 
underestimated.

She said, ‘People say we won’t be talking about fraud 
in three years. That’s very optimistic. I don’t think 

quicker than us.’

Clare pointed to ATMs, identity threat, account 
takeover, source coding, and false documentation as 

with insurers particularly vulnerable at the point of 
quote, sale and claim.

prevention; that’s where we need to go with fraud too. 
We need to look at frontline tools we’re using and ask if 
we’re doing enough to prevent fraudsters coming onto 

Also, do we have the skills necessary in our industry? 
Do we have cyber specialists? If not, we need to get 
them, or partner with companies that do have them.’

Clare added that by astute use of the IoT, and accurate 
interpretation of its data, insurers would also be able 
to gain a clear picture of the customer and therefore be 
better able to spot fraudulent actions. 

Going beyond daily risk, however, Kathleen Sullivan, 
vice president, head of insurance, IBM UK & Ireland, 
believes the sector is actually facing more profound 
threats than it realises. She agrees that trust is 
fundamental to the future of insurance, but fears trust 
could be a casualty of AI and robotics, if it comes 
with increasing cases of fraud. No one wants to be 
the company in the headlines following an incident of 
cybercrime, but she says it’s trust in the entire industry 
that is eroded by these bad news stories.

an individual company, but to the industry as a whole. 
So insurers should be more prepared for IoT than any 
other industry.’

In many ways, this emergent technology – or has it 
emerged? – harks back to the creation of the internet, 
and faces the same conundrum. It can be anything, 
both a force for good and a force for evil, and only how 
we use it will decide that. 

The IoT 
is moving 
insurance 

from fixing to 
prevention; that’s 
where we need 
to go with fraud 

too
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A record-number of franchisees, guests from leading 
insurance companies and suppliers took part in Fix 
Auto UK’s Conference 2017 held at the Hilton St 
George’s Park hotel. With the theme ‘Driving Forward’ 
the event included a line-up of inspiring presentations 

those not typically associated with the trade.

The event – moderated by the original BBC Top Gear 
‘Stig’ Perry McCarthy – began with a brief introduction 
from Bob Kirstiuk, owner of Fix Auto UK who spoke 
of the dramatic growth of Fix Auto World which is now 

as Fix Auto UK 12 years ago I remember Jean Delisle 
telling me: ‘This business is simple – you need the right 
people and consistency across the business.’ We now 
have that,’ said Bob. ‘We are all entrepreneurs and the 
magic happens when we all work together to continue 
to improve and share best practice.’

Head of Fix Auto UK, Ian Pugh then took to the stage 
to announce 24 consecutive quarters of growth for 
the business, and predicted the network would deliver 
£250m worth of repair work to its franchisees within 
the next three years. 

‘I view our continued growth as one of solidity and 
permanence,’ said Ian, ‘While I attribute our continued 
success to our core values of honesty and integrity, 
let’s make no mistake, it has been achieved by the 
tremendous hard work, dedication and determination 
of every Fix Auto UK family member.’

He continued by highlighting the numerous initiatives 
accomplished over the past 12 months and others 
underway which include continued development of its 

digital strategy; the emergence of new relationships; 
new training developments; personnel appointments; 

pressing challenge for our franchisees at present,’ said 
Ian, ‘is compliance with the pending GDPR rules. This 
area of business is only going to get more involved 
and our job is to ensure we provide the expertise and 
support to our network.’

Insight

Motor claims consultant Ian Guest provided delegates 
with a fascinating insight into the world of insurance 
highlighting how a combination of rising claims costs, 
regulation, and major technological disruptions are 
forcing insurers to rethink their claims strategies. 

‘The old days of annual insurance policies is starting to 
fade,’ Ian told delegates as he referenced the InsurTech 
companies such as teambrella and Lemonade. 
However, he also suggested the big insurers were 

investments of their own. ‘Digital as a strategy is 
happening now within the sector – this is real and will 
only continue to multiply in the future,’ said Ian.

David Lingham, head of business at Fix Auto World, 
said the business now encompassed 560 collision 
shops in nine countries with further growth imminent. 
‘I anticipate we will be present within 12 countries 
by the end of Q2 2018,’ he said, listing Ireland, New 
Zealand, Portugal and Spain as current targets. 
Referring to the purchase of Novus Glass earlier this 
year, David suggested his role had been ‘complicated’ 

franchise partners who could cater for two brands.’ 

Athletics, marketing, pizza and The Stig might not spring to mind when talking about the vehicle accident repair 

DRIVING FORWARD

£4,665 
raised for industry 
charity AutoRaise

REPORTFIXAUTOUKCONFERENCE



David continued, ‘At the moment Novus is not in the 

Proliferation

Experience

Fix Auto UK 2017 
Awards: 

Outstanding Customer 
Service Award 2017  

Fix Auto Bodyshop  
of the Year 2017 

Fix Auto Region  
of the Year  

Outstanding Contribution 
from a Fix Auto Team 
Member 2017

Fix Auto Online Learning 
Award 2017  

Fix Auto Allianz 
Insurance Bodyshop of 
the Year 2017 

Fix Auto Covéa Insurance 
Most Improved Bodyshop 
of the Year 2017  

Fix Auto Co-op Insurance 
Bodyshop of the Year  

Fix Auto AXA Insurance 
Bodyshop of the Year 
Fix Auto Luton

Fix Auto LV= Insurance 
Fix Auto Bodyshop  
of the Year   
Fix Auto Luton
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Opening night

Keynote speaker for the occasion, Professor Stephen 
Hawking, spoke of a ‘precarious but exciting’ future. 

Hawking said, ‘We cannot predict what we might 

Perhaps with the tools of this new technological 
revolution, we will be able to undo some of the damage 
done to the natural world by industrialisation. We will 

aspect of our lives will be transformed.’

Despite his optimism, he urged caution in the 

stand on the threshold of a brave new world.’

no company is above the law,’ she said. ‘No company 
has the right to close down competition or disable the 
innovation of each and every one of you.’

trust at the core of their business to ensure society (is) 
served by technology and not the other way around.’

One supercomputer to rule the roads

computer that would not only allow cars to talk to each 
other but to infrastructure and signals, coordinating the 

VW was doing in quantum computing. 

Martin highlighted how in March this year, through a 

Labelled as the world’s leading technology 
conference, WebSummit’s AutoTech focused 
on autonomous vehicles, connected cars and 
the Internet of Things. bodyshop was on hand 
to bring you all the latest.

combination of ‘brute force (super computers) and 

develop quantum computing and machine learning 

we are also looking at enterprise applications in supply 
chain management systems using a quantum machine 
to optimise supply chain – for planning services but also 
for material science to simulate battery development.’

Autonomous driving and handling the 
handover

the business was investing in great tech companies that 

‘When it comes to autonomous vehicles we are looking 
at everything from the full stat company building 
autonomous shuttles to those who make sensors. We’re 
also looking at big data companies and others outside of 
the autonomous vehicle sector.’

driving and coach drivers to be better – described how 
technology and humans need to interact in order for the 

with the technology,’ said Karen. 

Zach suggested autonomous vehicles will make their 

through a mobility solutions provider and those people 
are focused on cost – electric mobility being critical to 
this.’

Hack your way to a self-driving car

SUMMIT 
SPECIAL

We cannot 
predict what we 
might achieve, 
when our own 

minds are 
amplified by AI.  
Every aspect of 
our lives will be 

transformed

REPORT SUMMIT
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comma.ai revealed his plans to take on the auto industry 
giants in the autonomous driving game. 

vehicles with self-driving characteristics, George said, 
‘The reason car manufacturers are going to lose and 
we are going to win is because they do not update or 

He continued, ‘In fact the car companies who are the 
furthest advanced today and think they have the best 
shot at autonomy will lose the hardest. Why is that? 
Because the phone companies who were furthest along 
in 2006 – Nokia and Blackberry – are dead. 

‘My prediction now is watch as Kia and Hyundai embrace 
the future and ship Openpilot or similar systems on their 

Beyond cars: Daimler's digital revolution

WebSummit attendees a world premiere by introducing 

‘We work in one of the most rapidly changing and 
challenging environments – new competitors, new 

told the audience. 

‘Building the best cars is not enough anymore – 
customers want the best product and are expecting 
that we deliver technological products and mobility 

2016, Mercedes Benz has created an ‘intuitive digital 

us to truly enhance the customer experience. Today we 

Sabine closed her session, stating: ‘The car industry is 
currently undergoing one of the biggest transformation 

A new way forward for self-driving cars

Taking to the centre stage, John Krafcik, CEO of Waymo 
revealed how Waymo was now testing on public roads, 
fully self-driving cars without a human driver able to 

in action. ‘What you are seeing now is the start of a new 

He explained how the vehicles were currently being 

will expand the tests to cover the entire Phoenix region 
(an area much larger than Greater London).

‘Our ultimate aim to bring self-driving technology to 
more cities in the US and around the world. Fully self-

the next few months, members of the public will get to 

rider programme. 

Uber reveals flying ambition

Speaking at WebSummit and providing a world exclusive 

on an air space agreement in order to accelerate its 
development.

has earmarked 20 sites for development.

someone to step in and lead the charge, and that is us. 
We are partnering with the right people via the Uber 

Our ultimate 
aim is to bring 

self-driving 
technology to 

more cities in the 
US and around 
the world. Fully 
self-driving cars 

are here
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Cillian John Campbell and Conor Mckevitt, both students of Riverpark 
Training in Northern Ireland, took gold in the automotive body repair and 

SKILL AUTO 
FINDS UK’S BEST

REPORTSKILLAUTO
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The UK’s most talented young tradeswomen and men 
and skilled professionals were crowned the nation’s 
number one at the climax of The Skills Show at the NEC 
which saw some 80,000 visitors over its three days.

The IMI Skill Auto competition is for students and 
apprentices currently studying an automotive 

tasks to demonstrate their talent. 

In the Automotive Body Repair competition, Cillian John 
Campbell of Riverpark Training, Northern Ireland (above 
right) took the top honours with Scott Patterson, also of 
Riverpark Training, claiming silver whilst Michael Kilner, 

Riverpark Training’s Conor Mckevitt, with Callum 
Green of Gateshead College in second and Dylan Russell 
of North West Regional College, Northern Ireland in third 
spot.

Davie Massie, IMI Skill Auto competition manager, 
said, ‘We saw an incredible performance from all of our 
automotive competitors. Each and every one of them 
rose to the challenge to set themselves apart, and it 
makes me extremely proud to see them on stage to be 
recognised for their talents.’

Dr Neil Bentley, CEO of WorldSkills UK said, ‘This 
has been a wonderful showcase for UK skills. The 

All their hard work and dedication has been rewarded 
and we at WorldSkills UK salute you.’

Minister for skills, Anne Milton MP, who attended 
the event with several other Cabinet colleagues said, 
‘WorldSkills UK is without doubt one of the most 
important organisations within my portfolio. Skills have 
never been higher on the government agenda.’

Almost 500 young apprentices, exponents of 55 
disciplines took part in the National Finals.

We saw an 
incredible 

performance 
from all of our 

automotive 
competitors. 

Each and every 
one of them rose 
to the challenge
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In the car painting competition, Daryl Head, paint 
technician from Nationwide Crash Repair Centre 
Swindon and trained by Thatcham Research took silver 
and in the autobody repair competition, Andrew Gault, 
student of Riverpark Training and employee at Glenn 
Allen Accident Repairs took bronze.

The two were part of Team UK which retained its top-10 

gold, three silvers, three bronzes, and 13 medallions 
of excellence in Abu Dhabi. The competition took place 
from 15-18 October.

Abu Dhabi which saw 1,300 young people from 59 
WorldSkills Member countries and regions showcase 
their talent across 51 skills competitions. China led the 
medal table with 15 gold medals, seven silvers and eight 
bronzes. Korea came second on medal points with eight 
golds, eight silvers, and eight bronzes. Switzerland was 
third on points, winning 11 golds, six silvers, and three 
bronze. The hosts, the United Arab Emirates, won three 
Medallions for Excellence.

Car painting

Under the supervision of car painting expert, Richard 
Wheeler, lecturer at Coleg Gwent, Daryl secured silver 
in the car painting competition which saw him tasked 
with repairing a damaged vehicle panel and producing a 

all of which was done under the close scrutiny of judges 
marking competitors on a number of performance 
measures. Competitors were required to demonstrate 

professional competence in: bringing bodywork back 

timed conditions.

school. He was scouted to join Team UK at the NEC 

been full steam ahead preparing him for the competition 
in Abu Dhabi. Daryl has gained valuable experience in 
competitions held in Denmark and Northern Ireland 
over the past two years, whilst being supported by 
Nationwide.

Nationwide CEO, Michael Wilmshurst, said, ‘Daryl is the 
embodiment of one of our company values ‘to always 

achievement for him, he has worked extremely hard 
and is very deserving of his medal. He has a very bright 
future at Nationwide and we look forward to supporting 
his career development. From myself and the team at 

Car painting competitors, were also competing for 

worked with the resources provided, and how little 
waste they generated, and was won by Maurus von 
Holzen of Switzerland. Enzo Barragato from France was 
second ahead of Shahad Manzil from India.

MEDALS OF HONOUR
Two stars of 
the UK accident 
repair sector 
shone bright 
in Abu Dhabi 
recently, 
securing silver 
and bronze 
at the 44th 
edition of the 
WorldSkills 
competition.

REPORTWORLDSKILLS
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Autobody repair

In the autobody repair competition Andrew Gault, 
student of Riverpark Training and employee at Glenn 
Allen Accident Repairs took bronze. The competitors 
were required to demonstrate their professional 
competence in: performing the correct diagnosis and 
correction of vehicle damage; replacing damaged or 
broken welded-on panels and parts; complete autobody 
related repairs such as electrical diagnosis; and return 

Andrew said, ‘I went out to Abu Dhabi hoping to win a 
medal but really wasn’t sure if I would. I’ve done a few 
competitions nationally but I’d never seen anything like 
that before. It was much more than I expected. It’s a 
massive show and the competition was very strong – I 
was actually surprised by how high the standard was. So 
to win bronze, I’m very proud of what I achieved.’

Partnerships

Commenting on its partnership with WorldSKills, René 

solutions Europe at BASF, said, ‘Over the past several 
years, a dramatic lack of young people in the area of 

value chain in the automotive repair industry. We are 
committed, for example by sponsoring the WorldSkills, 
to promoting a sustainable development of the entire 
value chain and helping our partners search for highly 

Adib Ketuly, director at Car-O-Liner EMEA, which 

provided the tooling for the autobody competition, said, 
‘With the development of complex materials within the 
body of a modern vehicle, the development of skills in 
this section is becoming critical to ensure the safe repair 
of vehicles using the correct repair equipment, tooling 
and methods are employed by a skilled technician. 

‘We believe that WorldSkills plays an important part 
in this and compliments our strategy to support the 
autobody repair sector.’ 

Closing

Following three days of intense competition, the closing 
ceremony at the du Arena in Abu Dhabi – saw 10,000 
international visitors, and a global audience online – 
watch as competitors discovered who had won gold, 
silver, and bronze WorldSkills medals.

‘You came here as the best in the skills that you have 
made your own in your countries’, said Simon Bartley, 
president of WorldSkills. ‘Whether you are leaving here 
with a medal or not you all leave here as champions; 
individuals who have reached higher than you could 
ever have imagined when you started your journey three 
years ago. I salute you, everybody in this arena salutes 
you, the world salutes you.’

The closing ceremony of WorldSkills Abu Dhabi 2017 

the next hosts, WorldSkills Kazan 2019. The 45th 
WorldSkills Competition will be held in Russia from 29 
August – 3 September 2019 in Kazan, Russia. See page 
22 for the UK team.

Daryl Head, paint 
technician from 
Nationwide Crash 
Repair Centre 
Swindon and 
trained by Thatcham 
Research

Autobody repair 
competition, Andrew 
Gault, student of 
Riverpark Training 
and employee at 
Glenn Allen Accident 
Repairs 

With the 
development 
of complex 

materials within 
the body of a 

modern vehicle, 
the development 

of skills in 
this section 

is becoming 
critical to ensure 
the safe repair of 

vehicles
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With the number of drivers rising constantly across the 
UK, almost 38 million vehicles are now taking to the 
nation’s roads. The inevitable increase in the likelihood 
of motor incidents has led to the escalating amount of 
damaged vehicles entering bodyshops in need of repair 

spending £21.1bn on servicing and repair each year.

The additional need to reduce the weight of a vehicle, 

occupant safety has also increased the complexity 
of vehicle body construction, which has led to the 
development and inclusion of elaborate advanced 

more complex, the process of assessing damage and 
conducting the repair is becoming ever more intricate, 

rising.

Right first time assessments

Now more than ever, delivering accurate initial 
assessments is essential to satisfying the expectations 
of the owner/driver and to the overall success of 
bodyshops. While the assessment of vehicle damage 
may be viewed as one element of the overall repair cycle 

improve cycle time and add huge value to a bodyshop’s 
service. 

One of the biggest advantages is reducing waste 
and delivering time savings. If a damaged vehicle is 

to revisit the vehicle to make any further evaluations. 
This not only saves time for bodyshops, it saves time 
for the insurance companies involved. If a bodyshop 
submits an inaccurate repair estimate for approval 

and then has to reassess the vehicle, insurers will 
need to use additional resources to re-inspect and re-
authorise the estimate and invariably additional parts 
need ordering. What’s more, any further delay in the 

out repair cycle times, which is likely to create a highly 

the parts using an estimate which turns out to be 
incorrect, assessors will have to return to the vehicle 
and conduct a supplementary estimate. The time it 
takes to reorder the correct parts will inevitably delay 
the repair cycle. This also means that any replacement 
cars are not being utilised properly, which can restrict 
the amount of work that bodyshops take in, making the 

valuable. 

The shrinking repair window

Many bodyshops are now facing mounting pressure 
when it comes to accurately identifying the extent of the 
vehicle's damage and selecting safe repairs within the 
manufacturer repair times. It is therefore now extremely 
challenging for bodyshops to optimise their entire repair 
cycle time. 

with a smaller time window to both assess and conduct 

unable to spend adequate time at the vehicle evaluating 
the damage, with many now operating with a higher 
risk of submitting inaccurate damage assessments. 
There are various consequences which can arise when 
inaccurate evaluations are submitted by the repairers; 

By David Shepherd, regional managing director at Audatex UKSA

THE VALUE OF RIGHT 
FIRST TIME DAMAGE 
ASSESSMENTS

As vehicles 
become smarter 
and their systems 

more complex, 
the process 
of assessing 
damage and 
conducting 
the repair is 

becoming ever 
more intricate, 

and the need for 
right first time 
assessments is 

also rising

THOUGHT
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Achieving accurate assessments

The future of repairs

It is now 
important for 
bodyshops to 

strike a balance 
between the 

human and the 
virtual
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through estimating and inspection before progressing 
to workshop control and management.

workshop and an insight into the attention to detail that 

The parts department is just one area where that level of 
perfectionism is evident.

incoming parts and then distributes them to technicians 

15-second motor over a 45-second one.

The parts department is also temperature-controlled 

the stages as though on a production line. 

also has their own tablets providing instant access to 

Volume

out a mechanical centre that will provide room for ADAS 
calibrations.

There is a saying 
that if you want 
something 
done properly, 
it is better to 
do it yourself. 
That’s certainly 
the approach 
taken by Stuart 
Werren, who, 

working in 
bodyshops, 
decided to put all 
his experience 
to use and go it 
alone.

ONLY THE BEST WILL DO
BODYSHOPPROFILE
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‘It might cost £30,000, but how many cars will have 
ADAS and how many repairers won’t be able to repair 
them? If I put the facilities in now I can become an ADAS 
hotspot for other bodyshops as well as insurers.’

The mechanical centre, which will be operational 
in January and employ seven full-time technicians, 
will handle larger jobs and vans, with capacity for 18 
operational bays and a valeting area. Overall, the end 

technicians in each area guiding apprentices to ensure 
there is always a conveyor belt of talent.

He said, ‘Putting the foundation team in place is very 

people with a passion for the job. If they haven’t got all 

right standard, but they have to want to do the job, they 
have to love it.’

Passion

Passion is certainly something Stuart is not short 
of. He was only handed the keys for the site on 1 
March, at which time the building was a ramshackle 
former recycling centre. Walls had fallen down, gas 
pipes removed, and there was no electricity or water. 
Converting it into a prestige bodyshop was not easy. 

Apart from in excess of £800,000, it required a new 

roof repairs, wall repairs and a new sewer system. The 

remodelled to create more natural light, while future 
employees were considered with the installation of a 

dedicated canteen and lockers. In total, more than 2,000 
litres of white paint were used. 

and Stuart says that Werren’s Bodyshop is expected 

That’s been driven largely by insurance work, although 

customers, while adding a list of prestige manufacturer 
approvals. 

Stuart said, ‘We want to create a dealership feel but 
without charging dealership prices. I see retail becoming 

insurers. I don’t see much future in insurers – changes in 
technology means claims are going to go down so you 
can’t rely on them to provide work.’

Replacing that work provision won’t be easy, but Stuart 
is not shy of hard work. He said, ‘I’ve been working 100-
hour weeks since March to make this happen, but it’s 
starting to take shape. Hopefully by the end of the year it 
will be a Monday to Friday job.’

Those who know Stuart aren’t convinced. The drive that 

with a single site, and he admits that within 18 months 
he’d like to have replicated this template somewhere 
else. Luton, Milton Keynes and Northampton are all on 
his radar, and then beyond. He says he has no upper 
limit on the number of bodyshops he’d like to manage.

‘If it works here, there’s no reason it shouldn’t work 
anywhere else.’

20,000
sqft

35 
operational bays

70 
repairs per week

18 
mechanical bays
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The first step

When discussing how a business should draw up an 
expansion plan, Robert Snook, director of Business 
Success Global, stressed the need to establish a clear 
understanding of the reasons for expansion – what is 
the vision of the future company, how will it work and 
what is the intention behind it? 

Robert said, ‘When you have clarity on the why, vision 
and intent, you can start to plan backwards from the 
end goal to give yourself a clear, time-scaled roadmap 
of what you need to do and by which point. Only then 

as you will then understand exactly what investments 
will be required and when.’

Phil Ewbank, Fix Auto Rochdale owner who invested 
more than £1m in buying and developing his Fix & 
Go Express Repair facility in 2016, said, ‘For me, the 
primary considerations for any business wishing to 
expand is to build a solid business case, have sound 

a careful consideration.’

Advantages

Andy Pennell, group operations manager of Balgores 
Motor Group, highlighted the value of networking and 
collaboration as a key advantage of any successful 
expansion. He commented, ‘If you don’t network and 

look beyond your site, you have nothing to benchmark 
your business on – you’re stuck in a bubble. Expansion 
gives you the opportunity to grow and learn from others.

‘We formed a love square between ourselves at 
Balgores, Rye Street Accident Repair, East Bilney 
Coachworks and Apollo Motor Group. We did this to 
create a forum of communication within which we can 
work as a team. 

‘When looking for a new site, we don’t venture into each 
other’s territory. If an employee from another group in 
the love square interviews for our site, we make sure 
that they know about the interview and they’re ok with 
it. It’s about having consideration and working together.’

When discussing a second advantage, Robert compared 
acquiring a second site to developing a single bodyshop. 
He said, ‘If your current site is the optimum size for your 

than increasing a single site to an unsustainable size. 

it clearer to measure site performance and see areas for 
improvement. It also creates healthy competition if the 
culture is right.’

Risks

Developing a company isn’t easy; if it was, everyone 
would do it. Complications will crop up and you need to 

THINGS TO CONSIDER 
BEFORE EXPANDING

The opportunity 
to expand is 
both an exciting 
and daunting 
prospect. 
But what 
considerations 
need to be 
made before a 
business takes 
the plunge into 
the pool of new 
territory? What 
are the risks 
and what are 

implications? 
Georgia Pethick 
have asked a 
panel of industry 
experts who 
have thrived at 
doing exactly 
that

BUSINESSDEVELOPMENTEXPANSION
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Paul Smith, who this year developed his second repair 

He said, ‘The main risks associated with the decision 

will suck cash and so you will have to ensure you can 

Staff

company culture prevalent across new developments, 

Tips and takeaways

essential to do your research thoroughly: ‘You must 

Success hinges on a great team as well as a solid 

Often significant 
growth causes 

a period of 
staff churn, 

because a large 
business often 
needs different 
staff skills and 
profiles than a 
small business
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The claims process will increasingly become the domain 
of the driver; it won’t be long until it is the driver who 
decides where and when they want their car repaired, 
and everyone else involved will be judged on how well 
they facilitate that. 

That’s a view shared by insurers, work providers and 
bodyshops alike, so, if that is not the direction your 
business is moving, the chances are your customer 

expectation is digital technology, and the simplicity 
that it has brought to their lives in other industries. 
Whether it is buying a book, paying the bills or getting 
the news, the digitalisation of the world has at a stroke 
put the customer in control. It’s not enough now to 
be better than all your peers at the old way of doing 
things; entire industries have marched like lemmings 

best at something no one wants anymore. Instead, the 
challenge is to follow the lead set by the pioneers in 
customer service, and build a claims process based on 
their examples.

As Vicki Heslop, head of customer claims, personal lines 
at Covea, said, ‘As a sector we now need to benchmark 
ourselves against Amazon or ASOS, not just against 
other insurers.’

Communication

how best to reach the customer. David Punter of Amber 
Heights Consulting pointed out that emails and phone 

fashioned by consumers brought up on Whatsapp and 
Snapchat. He argues that those companies still forcing 
customers down that route are shooting themselves in 
the foot.

‘Claims management is going through an evolution, but 

in essence it really is just catching up with the rest of the 
commercial world,’ David said. ‘That is not to say that 
all claims should be digital, as indeed the empathetic 
face of the insurer is important in times of need, but for 
transactional information, it is digital all the way.’

Of course, customers range dramatically in age and 
habit, and what suits one doesn’t suit another. One 

with customers in a way and at a time convenient to 
them. Vicki explained that Covea takes advice from its 

by where that panel tells them the motorist is heading 

She said, ‘Success looks the same for both the insurer 

again as quickly as possible. The key to this is speed 

make and keeping an eye on costs. What’s changing 
rapidly is the need to have a range of communications 
channels through which to transact their claim. They 
don’t want to be forced down a particular channel and 
we are beginning to utilise emerging technology to 
enable this.’

Essentially then, the attitude change previously 

Repair

then throughout the claim, the end result will still be 
delays and dissatisfaction if the initial estimate is wrong. 
Speed and accuracy is fundamental to a streamlined 
repair process, and here too major advances have been 
made. 

GT Motive Estimate is active across Europe and has built 

FOLLOW 
THAT 
DRIVER

Success looks 
the same for both 

the insurer and 
the customer 
– getting the 

customer mobile 
again as quickly 

as possible

Claims management has been a 
battleground for years, but technology 
and practices within other industries are 
changing the game.

CLAIMSMANAGEMENT
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close ties with bodyshops. Based on the feedback from 
these relationships, as well as its dedicated consultancy 
team, it’s developed a solution focused on relieving 
pressure within bodyshops.

Richard Taylor, UK business director, said, ‘Based on the 
feedback of users, we build our proposition and design 
new functionalities based on what our customer actually 
needs, not what we believe they need. Costs are a key 
driver for bodyshops and they will continue to rise due to 
advances in car composition and functionality. But that’s 
where GT Motive can support the market. Our system is 
cloud-based, therefore everything can be done in real-
time without delays due to information being sent via 
mail or exportation of data. Speeding up the estimating 
process so vehicle repairs can be authorised within 
minutes reduces key to key times and thus costs.’

He added that ease of use and accuracy also increases 

potential for costly delays in the process. 

Artifi cial Intelligence

exponents was Solus, the nationwide network of 

The next step is automatically producing accurate repair 
methods and ordering the necessary parts.

customers to photograph the damage and then, using 
either a 2D damage capture portal or 3D damage 

damage to the vehicle.

Using predictive analysis based on millions of past 

on the type of repair required – traditional, mobile, 

and then, using Google Maps to identify the customer’s 
exact location, compile a list of manufacturer-approved 
repairers nearby, as well as distance and estimated 
travel times. Streamlining the process further, the 
bodyshop will be able to view the images beforehand so 

own strategy of putting the customer front and centre.

claims department and this will continue to increase, but 
we see it as being there to complement what we already 
do, not to replace people in the contact centre. There 
will always be customers whose preference is to talk to 
someone in person, either over the phone or by some 
form of video technology. This means our department 
managers are now challenged with how they can use 

customer advisors of the future.’

Competition

But, as creative and innovative as traditional players 
in the claims game are, it’s a foregone conclusion that 
disruptors from outside will impinge on their territory. 

and other players are sure to follow as technology 
encourages ever greater industry crossover.

David concluded, ‘The value of an insurance policy is 
in the handling of a claim, and this is where they excel. 

still, so why should we?’ 

Costs are a 
key driver for 

bodyshops and 
they will continue 

to rise due to 
advances in car 
composition and 

functionality

____________
claims management____________
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In the past 12 months, 875,000 small and medium-
sized businesses have been targeted by cyber criminals, 
costing a fi st h of aff ected organisations over £10,000 in 
damages. These cyber criminals are becoming more 
sophisticated and attacks increasingly damaging.

Cybercrime is ‘everyone’s business nightmare’, and 
one company we talked to should know having recently 
suff ered such fate. ‘Our story is one I believe the collision 
repair community as a whole could benefi t from,’ 
explained the bodyshop owner. 

‘The worst thing we could do is to keep this to ourselves. 
By sharing our experience we hope to prevent other 
businesses being exposed to risks they may have never 
even considered.’

This case relates to criminals gaining access to its 
accounts system and, ultimately, costing the business in 
the region of £75,000 in less than a week.

Illegitimate

To put things in their most basic context, the business 
was hacked into crediting illegitimate bank accounts 
within its well-known accounting package. Seamlessly 
the criminals had accessed its business accounts a 
few days before month end and changed the bank 
account numbers and/or sort codes, without aff ecting 
the account names, to some of its regular creditors. 
Come the end of the month when accounts were settled, 
rather than settling debts with legitimate supply partner 

accounts, the business was actually making payment 
into the criminal’s accounts.   

‘Our fi rst thought was how did that happen?’ the owner 
said, ‘We didn’t understand how this type of thing could 
happen without notifi cations popping up informing us 
of changes to regular creditor account details. This is 
happening right under the noses of customers and large 
corporate system suppliers.’

Thankfully, and due to the tightly governed nature of 
this business, it was a supply partner who inadvertently 
raised the alarm when it realised its payment hadn’t 
been settled in the normal fashion. And this was the 
catalyst for investigations which unravelled the true 
extent of the crime.

‘Yes, we lost a lot of money from the episode and, 
although not crippling, it could certainly have hurt a 
business of our scale,’ explained a director. ‘But more 
than that, and this is really the important part that we 
want to share with our peers, we learnt an awful lot 
from it too – and that could prove priceless for others 
in the future. We weren’t doing anything wrong, we just 
learnt some very harsh, yet valuable lessons.’

Security

Firstly, the business on the receiving end is one that is 
renowned for being extremely well governed – there was 
no major fl aws in its cyber security and all measures 
were ‘in place’ that a business of this scale would 

Cybercrime is one of the most talked about topics 
in the business world today. However, it’s also a 
subject matter only applicable to large corporations 
who are deliberately ‘targeted’ – right? Wrong. As 
you are about to read it can happen to anyone and 
the SME sector and, more specifi cally, the accident 
repair sector is not immune. Here we talk to one 
organisation willing to share its experience of life on 
the receiving end, so it can help others. 

A PROBLEM 
SHARED…

Expert comment:

Quiss 
commercial 

services 
manager, Matt 
Rhodes said, 
‘It’s no longer 

enough to claim 
your business 

can resist 
potential cyber 

threats. 

‘Clients are 
adopting 

stricter vetting 
processes and 

actively seeking 
evidence of 

government-
endorsed 

approval to 
show security 

standards are up 
to scratch.’

CYBERSECURITY
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be expected to have. In fact, many would argue their 
corporate responsibility and safeguarding protocols far 
exceed many businesses of its scale and beyond. 

No other platforms were accessed and no data was 
stolen, just the changes to the creditors accounts. But 
as the true nature of that crime unravelled it became 
evident to its team that: a) its a far more common issue 
than it ever anticipated but no one shares learnings; b) 
you need to ensure you know exactly who and what has 
access to your systems and when; and c) when you need 

The director explained, ‘What we also learnt is that, 

caught in this situation. The bank, our insurer and 

approached them for help about the case, while the 

crime for them to get involved in and they had bigger 

The spokesperson continued, ‘For example, we found 
that cybercrime is not covered by a typical commercial 
insurance policy – these still focus more on physical 

commercial policies have simply not kept pace, yet most 
businesses rely on the advice of their friendly broker to 
renew at the best premium each year. We also learned 

some suppliers set up remote access on install to run 
24/7 in the background without getting your permission. 
These are just two areas that all businesses should be 

Move on

As you would expect, it would be easy to get drawn 

experience unfolds, but in discussing the issue with 
others who had been victims of such criminal activity the 

The director said, ‘Some of the businesses we spoke to 
had spent many months and great sums of money trying 
to recover their losses but to no avail. So we took their 

cyber security policies (see panel) and installed further 

said, ‘This type of crime has accelerated so much in 
recent years that for us we are now going to a whole 
new level of security which will add to our overhead, but 
hopefully ensure we will be impenetrable next time. 

‘You would never think a company of our size and 

from what we have learned that if anyone thinks they are 
immune from this type of crime, they should think again 

Recommended 
process review

• Every member 

periodically logged 
out of every system 
and reset 

• All log-ins and 
passwords should 
be changed and 

across all platforms

• 
screens when away 
from their desktops 
during the day

• 
close down all 
programmes and 
systems fully at 
end of the day, no 
minimising 

• Enhance diligence 
with system access 
levels amongst all 
new and existing 

• Implement robust 
clear desk and 
internet security 
policies signed for 

• Install Livedrive 
for permanent 
back up process on 
all desktops and 
laptops

• External viewing 
applications only 

access, not 24/7 
access

• Antivirus regularly 
manually updated 
on each machine, 

automated as you 
think



2017 has been a good year for the bodyshop industry, with average 
profits up for the fourth year in a row (ABP Industry Year Book 
2017/2018). The UK motor industry, on the whole, however has been 
considerably more turbulent. Factors such as BREXIT and VED have 
reduced manufacturer incentives leading to a rise in average lease 
pricing. With this in mind we worked extra hard to maintain the 
standards which you have come to expect from us:

FLEET MANAGEMENT: Circle Leasing have also been working hard to 
improve our software solutions. MyFleet Vehicle Hire has experience 
a large update which has improved not only the look and feel of the 
system but widened it’s capabilities immensely.

FUND RAISING: This year we smashed our £10,000 charity donation 
target by undertaking a number of gruelling activities including: a 
directors car wash challenge, a Tough Mudder and a charity walk 
where we navigated the undulating 11.5 miles of the Fairfield 
Horseshoe.

CUSTOMER SERVICE: Circle Leasing have once again 
been voted Courtesy Car Provider of the Year at the ABP 
Repairers Choice Awards. In order to continually improve 
we are running a survey where you can suggest ways for 
us to improve.

Wishing you all the very best for Christmas and a 
Prosperous New Year.

Aidan Minogue, 
Managing Director, 

Circle Leasing

P.S. We are still able to deliver vehicles before Christmas! 
Log-in to MyFleet for a quote: myfleet.circleleasing.co.uk or call 
0800 505 3737

C
ou

rt
es

y Car Provider Of The Year

2015 - 2017

£100 amazon voucher

TAKE OUR SURVEY

CIRCLE LEASING
SETTING STANDARDS

for the chance to win a
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AUDATEX 

AUDAFNOL 
Audatex has launched AudaFNOL, its all-encompassing, next 

At FNOL, customers can instantly photograph damage to 
the vehicle through their smartphone, the images are then 
automatically attached to the Audatex damage assessment, 
insurer claim system, or viewed through the Audatex image 

with either a 2D Damage Capture portal or a downloadable 3D 

repairable, Audatex’s Repair Allocation Manager (RAM) can be 

Each AudaFNOL module can be used in isolation or with other 

AKZONOBEL

CARBEAT

managers, team leaders, technicians and third parties, which in turn 

The cloud-based application is deployed on a large touch screen 

cycle time data, which enables deeper insight into ways to improve 

Carbeat has been launched across the US and is expected to launch 

LASER TOOLS

PULLER 
TOOL

glue pads, including circular and 

gun and glue sticks, the glue pads are designed to grip the glue and 

Laser Tools has also introduced a versatile ratchet screwdriver, 

GYS

SPOT 
WELDER

mode has been approved by 

Model 3 currently in the early 

the existing Model S and 
Model X, the new Tesla Model 
3 has a high steel and boron 

SNAP-ON 

SOFTWARE 
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ECP

WINDOW
Euro Car Parts now includes fitting 
instructions in product boxes for its 
window regulator replacements.

The decision to include instructions 
follows a high returns rate of 
mechanically sound window 
regulators. Spotting the trend, Euro Car Parts made the commitment 
to reduce returns after discussions with workshops revealed that 
fitting window regulators was a frustrating task for technicians.  

Euro Car Parts has also expanded its portfolio of industrial heaters 
to include the established AmbiRad range of radiant gas heaters. 

PRO-ALIGN/TEXA

ADAS
Pro-Align and TEXA have joined forces to help workshops with 
resetting advanced driver assistance systems (ADAS).

Pro-Align has teamed up with TEXA to offer the company’s electronic 
diagnosis and ADAS calibration service solutions. Additionally, the 
companies are hosting a series of free technical workshops at Pro-
Align’s Northamptonshire headquarters to help technicians better 
understand the ADAS reset and calibration process.

Among the tools that Pro-Align will now be offering are TEXA’s 
Diagnostic and full board option packages.

AKZONOBEL

L&I EATON PARTNERSHIP
AkzoNobel and L&I Eaton ARC Ltd’s partnership continues and has 
seen the business grow from a single accident repair centre to nine 
sites in just seven years.

Its ninth site, which relocated to larger premises in April 2017 in 
Edinburgh, includes state-of-the-art facilities offering multi-material 
repair and using the latest technology. AkzoNobel provides the 
advice, business support, Sikkens products and Colorvation digital 
approach.

The new Edinburgh repair centre boasts around 560sqm of office and 
customer area, along with 3,500sqm of work space equipped with 
four USI Italia spraybooths. This, it claims, comfortably lends itself 
to flexible deployment of different work streams and offers scope 
for introduction of new processes. A triage system will also allow 
customers to benefit from fast turnaround times of UV technology, 
where appropriate.

North West, Midlands and South West Centres now open.

Hudson Kapel Auctions 
(formerly Scratch and Dent) are the UK’s leading 

remarketers of nearly new damaged vehicles. 
We offer for sale on a weekly basis 150 – 200 damaged cars and vans 
from the largest rental and leasing companies in the United Kingdom.

If you wish to have the opportunity to purchase this unique stock 
please visit our website www.hudsonkapelauctions.com  for an 

application to become an approved buyer.
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ESAB

REGULATORS
ESAB has invested heavily in a factory in Poland to manufacture 
its popular G Series pressure and flow regulators for customers in 
Europe. 

The state-of-the-art manufacturing facility in Opole, Poland has 
been equipped with brand new tooling, utilising the latest processes. 
Furthermore, the regulators are 100% inspected and tested prior to 
dispatch, so customers are assured of the highest possible quality 
and safety. 

G Series regulators have been available in Europe for approximately 
three years, sourced from ESAB’s factories in the USA, Mexico and 
China.

REMIT

GOLD STANDARD
Remit Group has joined an elite group of nine other training 
providers to become accredited by People 1st as a Gold 
Standard Apprenticeship Provider.

The accolade is granted to training providers who provide 
‘outstanding service’ to employers looking to achieve 
excellence in apprenticeships by the performance and 

talent management experts.

Remit Group employs 330 employees and delivers apprenticeships 
to more than 5,500 young people each year across a growing 
number of market sectors.

In supporting the accreditation, Remit was supported by major 
Hospitality brands including Casual Dining Group and Starbucks.

MASTER ABRASIVES

SUPERFINISH
Master Abrasives has been appointed to represent Superfinish Innovation AG, a division 
of Thielenhaus Technologies GmbH, as its agent in the UK and Ireland. 

The superfinishing devices, working with tapes or stones, are offered for high-precision 
applications requiring optimum geometry and surface quality. 

The superfinishing process is used in automotive, aerospace and many other markets 
for improved surface quality of components. Benefits of applying the superfinishing 
process in manufacturing include reduced workpiece wear, increased percentage 
contact area, improved energy efficiency and savings in workpiece material and weight.

NEW RECOVERY VEHICLES IN STOCK
Available for Immediate Delivery

Fiat & Nissan 3.5ton GVW
Isuzu & Iveco 7.5ton GVW

Contact us now for full 
specification and prices

0844 335 1270
sales@recoveryworld.co.uk
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STANDOX 

CALENDAR
The 2018 Standox car calendar – Comics & Cars – is now available.

The calendar features 1970s and 1980s automotive classics – with typical comic 
strip treatments. Photographer Ramon Wink, who shot the 12 iconic cars featured 
in the 2018 Standox calendar, and his colleague Thomas Roth, who was in charge 
of the special post-production treatments, have combined two elements of global 
culture: comics and cars. 

Standox wall calendars have been created by renowned photographers for over 30 
years.

RUPES

POLISHER
Rupes has introduced a new type of polisher called Triple Action, which will be 
part of the BigFoot range. 

Triple action tools feature a special epicyclic gear reducer which allows the 
torque value to be signifi cantly increased while, at the same time, the velocity 
is reduced. With the use of this solution the impact of a variable in performance 
(the load applied by the user) is substantially minimised and, consequently, a 
greater uniformity of performance is achieved. This provides a considerable 
improvement in the surface fi nish as well as a drastic reduction in the vibration 
levels.

The new polishers are suitable to polish and fi nish a variety of painted surfaces.

     Go Online
www.sealey.co.uk

     Go Online

1

Get the Sealey app on iOS & Android Promotion Code: XMAS17 Prices exclude VAT unless stated otherwise

• Min./Max. Saddle Height: 130/465mm.

• Chassis Length: 572mm. 

• Professional 3tonne jack with  

integral American cog-type  

release mechanism.

• Weighs only 28kg.

• Heavy-duty castors and  large saddle  

design ease positioning under vehicle.

• Fitted with safety overload valve and  

pump-through valve to prevent handle  

locking at maximum ram extension.

• Combo includes, 3tonne axle stands,   

1/2"Sq drive breaker bar,  

 mechanic’s gloves &  

kneeling mat.

• Package Model No.  

3290CXCOMBO

• Total Package  

List Price £217.25 £131.94
£109.95

INC.
VAT

EXC.
VAT

• Heavy gauge snap-together pipework 
and cast snap-together attachments 
compatible with most leading makes of 
snap-together equipment.

• Model No. RE97/10
• List Price £299.95

10tonne Hydraulic Body Repair Kit
Snap Type

£227.94
£189.95

INC.
VAT

EXC.
VAT

HELLA

TECH WORLD
Hella has introduced its online portal, Hella Tech World to provide 
technicians with the latest range extensions, technical product information 
and Hella Online Training.

Tech World also links to the company’s online catalogues enabling users to 
browse all that Hella, Behr Hella Service and Hella Gutmann Solutions has 
to off er.

In addition, briefi ng notes are available, which give detailed information on 
product features and specifi cations, as well as links to supporting apps. 
Technicians can also access a range of practical technical training modules 
for lighting, electric and electronics and thermal management.

Hella has also introduced its Addlight app off ering a 3D, real-time 
visualisation to help identify what auxiliary headlamps would be the perfect 
match for a particular vehicle.
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ACIS

WEB PORTAL
ACIS has launched the latest version of its online web portal 
designed to help bodyshop customers get an easier management 
overview of their business performance. 

The new version of the ACIS website provides bodyshop 
managers with the ability to access Ascribe, the stock ordering 
and replenishment tool, and other subscription online offerings, 
including training records, equipment maintenance, health and 
safety compliance and wider management information, through one 
portal.

Users have access to the services they subscribe to through one 
user code, with the option to add other services displayed on the 
user-friendly dashboard. 

HORTONS BOOKS

THE FAMILY SILVER
bodyshop publisher, Chris Mann has published a major history of 
the iconic Maserati marque, Maserati, the Family Silver by acclaimed 
automotive historian Nigel Trow. 

The two-volume, 872 page book won the 2016 Guild of Motoring 
Writers Mercedes/Montagu of Beaulieu Trophy. Two versions of 
the book are available, the Tifosi edition and a Collectors’ edition, 
limited to 101 copies. A museum-quality Archive edition is due to be 
launched in early spring 2018 which, limited to 26 copies worldwide, 
will be supplied in a bespoke leather ‘tool case’ along with an original 
painting and signed signed by Grand Prix greats Sir Stirling Moss and 
the late John Surtees, as well as the noted Maserati collector and 
rock legend Nick Mason.

Full details may be found at www.maseratifamilysilver.com.

TECALLIANCE

CARUSO
TecAlliance GmbH, alongside telematics service providers such as 
Bosch, Continental and ZF, and car manufacturers including BMW, is 
one of the first companies to make its data available on Caruso.

Caruso, the open, neutral and secure data marketplace for the 
automotive aftermarket, is now live and allows data users to connect 
data from different providers to optimise their business models or 
develop new ones. 

As a first step, TecAlliance is now offering its repair and maintenance 
information (RMI) via Caruso. In the future, it will also be possible 
to acquire individual data points via the Caruso marketplace using 
TecAlliance vehicle IDs, making the information easy to access, even 
for smaller businesses.
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BODYLINE

POLISH
A new range of polish compounds from Bodyline are now available 
across the country via Brown Brothers Distribution.

The polishes provide an eff ective, fast and easy to use polishing 
process to remove scratches and sanding marks whilst leaving a 
premium high gloss fi nish. 

The new Bodyline Ultimate Cut Compound off ers extreme cutting 
capabilities and is ideal for removing coarse sanding scratches to 
produce a high gloss fi nish. Bodyline Ultimate Finish Compound 
is ideal for use on dark coloured vehicles or when an extreme 
gloss is required. The Bodyline Compound Foam Pad and Finishing 
Foam Pad help produce a superb gloss fi nish and high end results. 
These new pads join the recently launched purple Microfi bre Cloth, 
exclusive to Bodyline.  

AUTOGLASS

ART
Autoglass has unveiled a series of new technologies designed to support technicians and further improve its vehicle glass repair and 
replacement service for drivers, fl eets and insurers.  

The technologies include Advanced Repair Technology (ART), a recently launched Vehicle Handover Video Appraisal service, and a new 
Facebook chatbot for people who prefer to use social media to engage with customer service. 

In response to growing demand for digital services, Autoglass has also launched a new ‘On My Way’ real time tracking tool which texts 
customers on the day of their appointment with a link that allows them to see the location of their technician. 

• The TY30VS, the next evolution in 
diamond cut alloy wheel technology

• The TY30VS has been designed for 
the sole purpose of diamond cutting 
alloy wheels 

• Bespoke UK developed and 
supported sost ware with an intuitive 
and easy to use interface

• Fully CE compliant

• Horizontal wheel mounting system 
gives the lathe compact dimensions 
but still off ers the power and 
features of larger machines so can 
comfortably handle larger wheels 
up to 30”

• Intuitive easy to follow instructions 
with built in fail safes to reduce the 
chance of user errors

• Onboard Wheel cam to build a 
picture database and allow remote 
access for support and on going 
user training

• Fast plotting means a 20” wheel 
can be plotted in approximately 2-3 
minutes 

• UK based spares and support 

• Support team of experienced and 
fully trained staff  in all aspects of 
alloy wheel refurbishment

• Two days on-site training included 
in the price 

• The TY30VS is the easiest to use, 
intuitive, fully featured and most 
compact lathe currently available 
whilst still off ering the power of 
much larger machines

TY30VS – THE NEXT 
EVOLUTION IN ALLOY WHEEL 
LATHES
The TY30VS is the next evolution in diamond cut alloy 
wheel technology, designed for the sole purpose of 
diamond cutting alloy wheels. 

01525 860069

For more information, please 
contact Mint Alloys on:

Advanced Driver Assist Systems are already standard features  
on new models from Ford, Mercedes-Benz, Volkswagen and Volvo,  
and increasingly popular options on many more.

Workshops have a duty of care to calibrate the sensitive camera  
and radar heads before returning the vehicle back to the customer,  
even after relatively minor repairs and procedures such as wheel  
alignment, axle geometry or windscreen replacement. However  
until now only main dealers have had the tools to perform this  
essential procedure.

Thankfully, the CSC-Tool from HELLA GUTMANN SOLUTIONS  
now enables technicians to calibrate both camera and radar-based  
ADAS. It’s cost-effective and easy to use, compatible with a wide  
range of vehicle models and integrates with mega macs diagnostic  
devices, so results to be saved and printed as a permanent record  
that ADAS calibration has taken place.

So don’t let ADAS calibration be an obstacle in your business,  
call 01295 662402 or email hgs.support@hella.com

www.hella-gutmann.co.uk

ADAS CALIBRATION  
NEEDN’T BE AN OBSTACLE
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ADAS CALIBRATION  
NEEDN’T BE AN OBSTACLE

Workshops have a duty of care to calibrate the sensitive camera 
and radar heads before returning the vehicle back to the customer, 
even after relatively minor repairs and procedures such as wheel 
alignment, axle geometry or windscreen replacement. However 

now enables technicians to calibrate both camera and radar-based 
ADAS. It’s cost-effective and easy to use, compatible with a wide 
range of vehicle models and integrates with mega macs diagnostic 
devices, so results to be saved and printed as a permanent record 
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CROMAX

VIDEO
Cromax has added a new video to its Straight from the Heart image 
campaign, whose titles encapsulates the idea behind the online 
Europe, Middle East and Africa (EMEA) initiative.

It centres on video interviews of refinishers from the region who use 
Cromax. The newest video in the campaign focuses on a refinisher’s 
experience with digital colour retrieval from Cromax. 

The Cromax Straight from the Heart campaign, designed to support 
and to accentuate the brand’s ethos of delivering productivity gains 
across the bodyshop, features candid, personal and unscripted video 
testimonials from refinishers at all stages of their careers.

STANNERS

CATALOGUE
The new 36 page Stanners Equipment catalogue includes product information and details of 
Stanners Specialised Services.

From plastic repair systems to mobile infra-red and from parking sensor cutters to 
aluminium dent pullers, the catalogue also features a number of carefully sourced new 
equipment ranges such as the Mercedes approved Mig brazer/Mag and aluminium welding 
machines from Fronius, EWM, Migatronic and Elektron. Also new is the Jaguar Land Rover 
approved TKR XT2 riveter. 

Other newly introduced equipment are the Stanners range of Quick Pull benches – the 2000, 
3000 and 4000 ideal for all bodyshops.

VISIONTRACK 

TELEMATICS
VisionTrack has launched a new video-based telematics camera, 
designed to significantly reduce the usual costs associated with this 
technology.  

Following a string of successes related to its award winning Internet 
of Things (IoT) platform, the business will be the first in the UK to 
launch the VT2.3G which is designed especially for the insurance 
sector with 3G, full HD recording and insurance grade GPS and 
G-sensor. 

VisionTrack’s offering includes the option for white-labelling, an 
online portal and app where footage can be viewed in real-time, 
provide instant FNOL alerts and predict driver behaviour.

BLUEGRASSCOMS

VISION
Bluegrasscoms and Audatex have partnered to enhance parts 
provision opportunities within the collision repair market.

Bluegrasscoms Vision, an OE parts procurement platform, will now 
receive a feed directly from Audatex to enhance its parts interception 
service whilst also ensuring compliance with the impending GDPR 
requirements.

OEMs and bodyshops with VISION agreements, and who instruct 
Audatex which repair parts orders to pass to Bluegrass, will benefit 
from improved speed and accuracy of information. The move will 
allow Bluegrasscoms to provide a more effective, timely service to 
bodyshops whilst supporting its manufacturer programmes.

‘Innovation within tradition’

Save The Date
11–13 June 2018
Hilton Munich Park Hotel, 
Germany

OUR PARTNERS

W O R L DR L DLW O RO R

IBIS 2018 ADVERT.indd   1 24/10/2017   11:03

CLARKE

HEATERS
Clarke’s new electric fan heaters are the ideal heating solution for small to medium sized 
premises such as workshops, garages and more. 

Stainless steel heating elements are housed inside a tough steel cabinet with a durable 
enamelled finish, and feature insulated handles for safe handling. They also feature an 
adjustable heat output with thermostatic control to achieve a desired room temperature 
without fail. 

Models in this range are available with outputs of 230V or 400V, the high end models in this 
range can deliver a heat output of up to 20kW with the best-selling DEVIL 6003 delivering a 
maximum heat output of 3.5kW. 
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BUSINESSBITES

Here we take a look at the latest hot topics to be  
influencing the world of SME business.

‘Innovation is taking two things that already exist and 
putting them together in a new way.’ -Tom Freston

More than a third of UK 
SMEs still rely on pen and 
paper to manage crucial 
aspects of their business

Nearly two thirds of SME’s 
are looking to big data to 

benefit their business

Drivers are receiving 12 
million penalties annually, 

amounting to one every 2.5 
seconds (RAC Foundation 

research)

A survey has revealed that 
only 45% of businesses 
have a structured plan 

in place for GDPR 
compliance, with more than 
half (58%) not being fully 

aware of the consequences 
if noncompliant. 

1/4 of digital 
marketers don’t 
track marketing 

spend

It is predicted that by 2019, 
four fifths of global internet 
traffic will be online video

2.5
secs
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Join us on social media

COMING NEXT MONTH…

SPOTTED

Mirka’s Julie Starkey waxing lyrical about the joys of 
parenthood. 

Graham O’Neil of ACIS making the most of ‘bring your dog to 
work’ day. 

Conversely, Stuart Werren of Werren’s Bodyshop had the 
dog’s bed in his offi  ce, but not the dog!

Karl Woolley of Saint Gobain contemplating the MacDonald’s 
Olympics.

Simon Edwards of Body Perfect mulling over a huge banquet.

Ken Hughes rocking Milton Keynes in a check suit.

Neil Pulsford of GYS seriously going to ‘town’ on the biscuit 
off ering.

Tim Kelly of MotorClaimGuru Ltd throwing the cat among the 
pigeons.

EV training:

Electric vehicle uptake is growing exponentially – but are the skills 
keeping pace?

Retention:

Getting quality staff  is one thing – keeping them is another. What can 
you do to retain your key assets? 

Apprentices:

Millennials – are they really so diff erent? We try to debunk the 
myths.
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CLASSIFIED&RECRUITMENT

On-site calibration and 
testing services for all types 

of workshop equipment 
covering the south west of 

England and Wales.

www.avontest.co.uk

CAR-O-LINER

Please contact:
info@car-o-liner.co.uk

01788 574157
www.car-o-liner.com

NEW & PRE-OWNED EQUIPMENT, 
MIG & SPOT WELDERS, 

JIGS & MEASURING

CASH DIRECT (UK) LTD
We Buy Repair Invoices

 A quick and simple
financial solution.

Just 3.5% charge of 
the invoice value, thats 

96.5% paid in 24hrs!
Visit our website

for further details
www.cashdirectuk.info
Tel: 0113 2854976

Maserati, the Family Silver
The most detailed & authoritative Maserati history ever

By acclaimed automotive historian Nigel Trow

Winner of the Guild of Motoring Writers Mercedes/Montagu of Beaulieu Trophy 2016

A masterpiece of writing and research. 
Veloce Today

Available now from Hortons Books or direct from our website:
www.maseratifamilysilver.com 

The text is augmented with superb photos…the older shots are so atmospheric. What 
has been achieved is a genuine feeling for what Maserati has meant to racing, to the 

Italian car world…the story of a ‘real’ family, told in impressively fine detail.
Auto Italia

Buy your copy now, because it’s certain to be worth considerably more in years to come.
Octane Magazine

CHAMOIS 
LEATHERS

DIRECT FROM MANUFACTURER
WHY PAY MORE?
3 GRADES FROM 1 - 7sq.ft.

STOCKINETTE
6 QUALITIES : PACKS 100gm - 7kilo

MARTIN COX CHAMOIS FINISHERS LTD
25/26 Jacksons Lane : Wellingborough

Tel 01933 276935
Fax 01933 277127

www.martincoxchamois.com
sales@martincoxchamois.com

For all your classified & 
recruitment needs, contact 

Nicola Keady on  
01296 642826 or email 

nicola@bodyshopmag.com

J LEES WELDING 
EQUIPMENT SERVICES LTD

Service, repairs, spares for all makes of 
welding equipment

New and reconditioned spot and MIG 
welders and induction heaters.

Welding consumables
T: 07771 873744 | E: weldspot@hotmail.com 

W: www.jleesweldingequipment.co.uk

BODYSHOP DECEMBER NEWS SECTION 3.indd   48 27/11/2017   16:57:36



MARKETPLACE

SPOTWELDER REPAIR SPECIALIST
Service, repairs, spares for all makes of 

welding equipment
Service & repair of compressors 
Calibration of Jigs, Torque wrench, 

Tyre Gauges, Paint Scales
New & pre-owned equipment,

Mig & Spotwelders,
AMO009 & AMO030,

Bs testing

0161 223 1843 | sales@basicwelding.co.uk |
www.basicwelding.co.uk

*Register your email address to receive monthly special offers* Call us on 01327 300700 
www.bodyshopsolutionsltd.com

EQUIPMENT      TOOLING      SERVICING, WELD TESTING & TRAINING

YOUR “ALL IN ONE” 
SOLUTION...

Market Leading 
Equipment

Technical Expertise 
& Advice

YOUR “ALL IN ONE”

Technical Expertise

WWW.DAVEBLAND.CO.UK | 
SALES@DAVEBLAND.CO.UK | 01759 372515

The UK’s sole distributor of 
EasTract and CarTract vehicle 
handlers

CarTract
• Move vehicles with ease
• Use on smooth fl oors like 

paving, workshops, resin, 
cement

EasTract
• Take a vehicle anywhere- 

where trucks can’t!
• Mount a truck with its load
• Park a vehicle

THE UK’S LEADING MANUFACTURER FOR CAR 
RECOVERY AND TRANSPORT SYSTEMS

Vehicles built to customers exact specifi cation

WWW.DAVEBLAND.CO.UK | 
SALES@DAVEBLAND.CO.UK | 01759 372515

• Two car transporter
• Tilt and Slide body
• Spectacle lift
• Covered car transporter
• Multi vehicle transporter

Visit: www.estimatesolutions.co.uk 
for more information or call 0790 423 4207

£££... could you be missing out?

We can turn your estimates into 
Audatex estimates!

...is it time to see the 
diff erence?

Try our Audatex estimating 
service, for bodyshops that 
don’t have Audatex. Call: 01926 459 301

or visit us at:

www.gys-welding.com

INDUCTION 
HEATING 

from

START
FROM

£1349
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Hard wearing, 
crush proof hoses crush proof hoses crush proof hoses crush proof hoses crush proof hoses crush proof hoses crush proof hoses crush proof hoses crush proof hoses crush proof hoses crush proof hoses crush proof hoses crush proof hoses crush proof hoses crush proof hoses crush proof hoses crush proof hoses crush proof hoses 
made to order made to order made to order made to order made to order made to order made to order made to order made to order made to order made to order made to order made to order made to order made to order made to order made to order made to order made to order made to order made to order made to order made to order made to order made to order made to order made to order made to order made to order made to order made to order made to order made to order made to order made to order made to order made to order made to order made to order made to order made to order made to order made to order made to order made to order made to order made to order made to order 
with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit with adaptors to fit 
most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust most brands of dust 
drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.drops and tools.

� +44 (0)1788 890 571 | � minden.co.uk

Dust & Air Hoses

AS IF IT WASN’T HARD ENOUGH 
TO WRITE OFF A VOLVO

borderline@volvobodyandpaint.co.uk
or Audatex network code of OAGTLA

Before you declare a borderline write-off on a Volvo car, contact us for help 
bringing repair costs within the allowable maximum.

Simple - Just email us the application form
Fast - You’ll have a decision within 4 hours

EB1019756_VCUK_Borderline_A4.indd   1 10/01/2017   17:03

MAXIMISE YOUR PRODUCT SALES BY ADVERTISING IN

 

BODYSHOP FOR JUST £150 PER MONTH IF YOU SIGN UP 
FOR A YEAR OR £250 FOR ONE ISSUE.

OFFER INCLUDES:
Company logo
Colour photo

50 Words

MARKETPLACE

For all your marketplace needs contact:
Nicola Keady on 

01296 642826 or email nicola@bodyshopmag.com
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or email us at info@vixen.co.uk
Call us today on: 01642 769333

73 JAY AVENUE TEESSIDE INDUSTRIAL ESTATE THORNABY STOCKTON ON TEES  TS17 9LZ

www.vixen.co.uk

VIXEN AQUA WHEELBLASTER

Are you spending too much time preparing your alloy wheels?
Are there too many applications that are reducing your
productivity? Vixen’s Aqua Wheelblaster, the UK’s No 1 cabinet
for alloy wheel preparation combines the standard 6 stage
process into just 1 application! This reduces the time from 1
hour per wheel to just 3 minutes in one compact cabinet! 

VIXEN WHEEL LATHE

With automated self-plotting probe system technology,
digital optimisation software and more outstanding

features, you can reproduce the original diamond cut
finish. The Vixen Wheel Lathe WHL30 uses state of the

art technology to create a top-quality finish, giving
your alloy wheels a brand-new look! 

ISN’T IT TIME YOU CAME
CLEAN WITH US?
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